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Gozo & Comino International Visitors
2017 - 2018

« In 2018, 55.1% of Inbound Tourists visited Gozo.

o 47.2% of Total Inbound Tourists visited Gozo on a day trip, whilst 7.9% spent one night or more.

i % Change  Market
2017 2018 2048/2017 Share 2018
Total Inbaund Tourists 2273837 2588890  +143% '

Total Gozo & Comino Visiiors 4577 308 4431221  +120% 55.1%

1084240 1228372 +124% 472%
183,969 204849  +11.8% 7.9%
14,503 12850  -107%

Source: NSO
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Type of Gozo & Comino Visit by International Visitors

= 6.6% of Tourists visiting Gozo stayed in Gozo for the whole holiday

* 7.7% of Gozo visitors were on a two-centre type of holiday, having spent nights in both

mainland Malta and Gozo

- . Average length of stay
2018 Tourists  Guest Nights (nights)
Single-Centre 94,050 844,008 2.0
Twin-Centre 110,799 380,713 34

Total 204,849 1,224,721 6.0

Source: NSO
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Number of International Tourists and Guest Nights
- in Gozo & Comino -

= The overall Average Length of Stay in Gozo for 2018 is estimated at 6.0 Nights

+ Single-Centre Tourists stayed for an average of 9.0 Nights, whilst those opting for a

Two-Centre Holiday stayed for an average of 3.4 Nights

2018 Share of Gozo visitors
TONGERINEIE. gy
Day trip 1,226,372 85.7%
Single centre 94,050 6.6%
Twin centre 110,799 7.7%

Source: NSO
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Gozo & Comino International Tourists
by Country of Residence

Total 204,849 +11.8%

EU 171,556 +10.2% 83.7%
France 24,152 +26.7% 11.8%
Germany 23,402 +5.3% 11.4%
Italy 17,668 -1.6% 8.6%
UK 53,386 +10.6% 26.1%
Other 52,948 +9.8% 25.8%

Non-EU 33,293 +21.3% 16.3%

Source: NSO
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Gozo & Comino International Tourists
by Mode of Travel

2018 Number of Go_zu & Comino % Change 2018 / 2017 Share gf Gozo & Comino
Tourists Tourists out of Total

Total 204,849 +11.8%

Low Cost Airlines 115,117 +20.2% 56.2%

Other Airlines 86,773 +1.4% 42.4%

Sea Qperator 2,959 +62.7% 14%

Source: NSO
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Gozo & Comino International Tourists
by Organisation of Stay

Number of Gozo & Comino Share of Gozo & Comino

2018 Tourists * Changa 201812017 Tourists out of Total
Total 204,849 +11.8%

Package 34,195 -11.8% 16.7%
Non-Package 170,654 +182% 83.3%

Source: NSO

: Gozo & Comino International Tourists
by Organisation of Stay

Number of Gozo & Comino Share of Gozo & Comino

q
2018 Tourists % Changa 20132017 Tourists out of Total
Total 204,849 +11.8%

Haliday 173,560 +19.1% 84.7%

VFR 22,813 -5.8% 11.1%

Other 8477 -36.1% 4.1%
Source: NSO
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Tourist Accommodation Capacity in Gozo
as at End-of-Year 2018

Number of Units Number of Beds
5 star 2 442
4 star 4 546
3 star 7 582
2 star 3 56
Guest-Houses / hostels 11 296
Total Serviced Accommodation 27 1,922
Self-Catering 1,093 5,768
Total Tourist Accommodation 1,120 7,690

Source: MTA
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Domestic Tourists

Total Domestic Tourism

* In 2018, the Number of Domestic Tourists amounted to 245,477

* Malta residents spending nights in Gozo / Comino region accounted for 92.5% or 227,121 of

% Change Market Share
2087 e 2018 / 2017 2018
Total 250,763 245477  -59%
Malta Residents fo Gozo / Comina Region 236,838 227121 -4.1% 825%
Gozo / Comino Residents to Malta Region 23,924 18,356 -23.3% 7.5%
Source: NSO
13
Domestic Tourists
by Duration of Visit
2018 Number of % Change Share out
Domestic Tourists 201872017 of Total
Total 245,477 -5.9%
1 — 3 Nights 202,760 -7.0% 82.6%
4 — 6 Nights 33,655 3.0% 13.7%
7+ Nights 9,061 -10.8% 3.7%
Average Length of Stay 2.6 Nights - 0.1 of a Night
Source: NSO
N
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MARKETING AND ADVERTISING
INITIATIVES T0- PROMOTE 6676
AS ATOURISM DESTINATiON
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SCHWERE 7EiTen
UBERSTEHEN

MALTA SCHNIMM
DI SEHENS TEA KUPPEN WESTE]
< TELHEERS

HAMNRDA
DIE ERSTEN SCHRITTE
I WILDWASTR

“PADDELTOURENIN
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AUF DER SUCHE NACH
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Hidden
secrets in
Valetta £ Maita

]

7 redenen waarvoor je maar al te graag naar Malta reist

16



12/05/2020

_

Local Recipes
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Gennaro Contaldo — Jamie Oliver’'s FoodTube
Filmed in Gozo
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How to_
Maltese phonetically
S say the phrase
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Conclusion: Phase 1 — Domestic Tourism

* Promote Gozo
as the safe
holiday
destination to
shake off the
weeks of
Covid-19
quarantine

« Couples and + Digital, TV and
Families with Radio
young children

A Marketing & Promotion Campaign in Malta managed and financed by MTA and MTCP in
collaboration with the Ministry for Gozo

e Target
=

* Re-discover
the beauty of
our Islands,
support local
industry and
buy the local
fresh produce

N
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Conclusion: Phase 2 - International
to be launched as soon as decision is taken to restart flight operations at MIA

» Focus on the + Active People in = Mainly on Digital

strongest USPs the 21-t0-35 age Media including

for Gozo: group travelling as Social Media

o Heritage couples orin Channels like

o Gastronomy groups Facebook,

o Diving « Followed by Instagram and

o Active Holidays families with YouTube as well

o Family Vacations children, age as specialist Print
group 36-t0-55 Media for niches

Unveil an International Promotion Campaign exclusively for Gozo in key markets like
Germany, Austria, Switzerland, France and the United Kingdom

e

« Specific Gozo
Campaign with
Online Travel
Agencies and
Portals like
Expedia and Trip
Advisor
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